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Abstract
This study aims to analyze the influence of franchise ownership and pricing strategies | Keywords:

on business development in Malaysia. The franchise business model is increasingly | Franchise, Pricing
popular in the retail and service sector because it offers advantages in the form of | Strategy, Business
brand recognition, operational standards, and managerial support that can accelerate | Development, Linear
business growth. Meanwhile, pricing strategies are a crucial marketing instrument to | Regression, Malaysia
increase competitiveness and consumer loyalty. This study uses a quantitative
approach with simulation data of 200 observations and analyzed using multiple linear
regression through the Ordinary Least Squares (OLS) method. The dependent variable
is business development (BusinessDev), while the independent variable consists of
Franchise and PriceStrategy. The results of the study show that both independent
variables have a positive and significant effect on business development. Franchise
ownership increased the business development score by 1.61 points, while pricing
strategies had an effect of 0.88 points. This model is able to explain 43.3% of the
variation in business development. These findings confirm that the combination of
franchises and the right pricing strategy has the potential to increase the
competitiveness of businesses in Malaysia. This research contributes to the
development of the business management literature and provides practical
recommendations for business actors and policymakers in strengthening the
entrepreneurial ecosystem in the Southeast Asian region.

INTRODUCTION

The development of the retail and service business sector in Malaysia in recent
decades has shown quite rapid growth, in line with increasing public consumption, lifestyle
changes, and information technology developments. The business model applied by business
actors is an important factor in determining success, especially in the face of increasingly
fierce competition. One form of business model that is widely adopted is franchise, which
offers advantages in the form of brand awareness, operational support, and a proven
distribution network. Franchises are believed to be able to minimize the risk of business
failure due to the transfer of knowledge and standardized systems (Lin & Nourine, 2024; ,
Hanafiah et al., 2022; , Ghani et al., 2022). In the Malaysian context, many franchises have
successfully adapted to local needs, which has driven the growth of this sector (Aziz et al,,
2021;, Aziz et al,, 2022; , Ghani et al., 2022).

In addition to the selection of business models, pricing strategies are important
instruments that affect the competitiveness and sustainability of the business. Prices not only
serve as a cost-covering mechanism and profit-maker, but also as a value signal that
consumers receive. The right pricing strategy can help businesses acquire suitable market
segments, increase customer loyalty, and optimize profit margins (Sun & Lee, 2023; , Butler
& Muskwe, 2021; , Sun & Moon, 2023;, Lee & Koo, 2023). In the Malaysian context, where
the consumer market has a high degree of heterogeneity, adaptive pricing strategies and
market research-based pricing strategies are becoming increasingly crucial to attract and
retain customers amid fierce competition (Dung et al., 2023; , Boulay et al., 2023).
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The combination of franchise ownership and an effective pricing strategy is seen as
having a significant influence on business development. Franchises provide support for
business infrastructure and brand recognition, while pricing strategies determine the position
of a product or service in the market. The interaction between these two factors has the
potential to create synergies in accelerating business growth, increasing market penetration,
and strengthening business competitiveness (McKague et al., 202 1; , Kuzniarska & Szabucki,
2022). However, it is necessary to conduct a scientific study to ascertain the extent to which
these variables really influence the development of the business in a strong and relevant
empirical context (Solanki & Professor, 2023; , Balsarini et al., 2021).

Based on this background, this study aims to analyze the influence of franchises and
pricing strategies on business development in Malaysia. This research is expected to make an
academic contribution in enriching the literature on business and marketing strategies,
especially in the Southeast Asia region. In addition, the results of the research are also
expected to be a practical reference for business actors, policy makers, and other
stakeholders in formulating sustainable and highly competitive business development
strategies (Purwanti et al., 2023; , Almarri, 2022). A deep understanding of these dynamics
will strengthen the theoretical foundation as well as practical applications in the retail and
service industry in Malaysia (Chairani et al., 2024; , Torres et al., 2020).

RESEARCH METHODS

This study uses a quantitative design with a multiple linear regression analysis approach
to test the influence of independent variables on business development. The data used is
simulation data with a total of 200 samples, which is compiled to provide methodological
illustrations related to the relationship between franchise ownership, pricing strategies, and
business development. The dependent variable in this study is BusinessDev, which is a
continuous business development index score. Meanwhile, independent variables consist of
two indicators, namely Franchise expressed in dummy form (0 = non-franchise, | = franchise),
and PriceStrategy which is measured using a scale of |-5 to show the level of sophistication
of the pricing strategy applied by Lubis et al., 2022 (Tadete et al., 2023).

Data analysis was carried out by multiple linear regression model, which is formulated
in the form of an equation: BusinessDev = a + B1- Franchise + $2- PriceStrategy + €. The test
was carried out with a significance level (a) of 0.05 to ensure the validity of the estimated
results. Parameter estimation was obtained through the Ordinary Least Squares (OLS)
method, which allows researchers to assess the magnitude and direction of the influence of
independent variables on dependent variables. This approach was chosen because it is able to
measure the linear relationships between variables, as well as provide an idea of the extent to
which franchise ownership and pricing strategies can explain variations in business
development (Oktaviani & Wahyuni, 2022)(Martika et al., 2023).

Previous researchers have shown that franchise ownership has a positive influence on
business growth, as evidenced by various studies that examine factors that affect
competitiveness (Wahyudi, 202 |)(Saputra et al., 2023)(Saragih & Tyas, 2020; . In addition, an
effective pricing strategy is one of the important components in optimizing revenue and
maximizing business growth, especially in the context of a competitive market (Ahistasari et
al., 2022)(Libraeni et al, 2022). Thus, by applying the right analysis model, this study is
expected to provide new insights for business owners and policymakers regarding the factors
that contribute to sustainable business development (Latifah et al., 2024)(Abdurohim et al,,
2023).
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RESULTS AND DISCUSSION
Result

The results of multiple linear regression analysis showed that this research model had
a moderate level of clarity, with a determination coefficient value (R?) of 0.433 and an Adjusted
R? value of 0.427. This means that about 43.3% of business development variations
(BusinessDev) can be explained by franchise ownership variables and pricing strategies, while
the remaining 56.7% are explained by other factors that are not included in the model. This
indicates that although this model is quite representative, there is still room to add other
relevant variables to increase the explanatory power of the model.

The following table presents a summary of the results of the OLS regression
estimation used to analyze the influence of franchises and pricing strategies on business
development in Malaysia:

Variabel Coeficin Std. Error T-Statistics p-value

Intercept 8.19 0.31 26.74 <0.001
Franchise 1.61 0.21 7.58 <0.001
PriceStrategy  0.88 0.09 9.81 <0.001
R? 0.433
Adj. R? 0.427
N 200

Based on the table above, it can be seen that all independent variables have a significant
effect on dependent variables with a significance level of p < 0.001. The positive coefficient of
the Franchise variable (B = 1.61) indicates that businesses using the franchise model tend to
have a higher business development score of |.61 points than non-franchise businesses,
assuming the other variables remain constant. Similarly, the PriceStrategy variable (B = 0.88)
shows that every one unit increase in the pricing strategy score will increase the business
development score by 0.88 points.

Discussion

The results of this study strengthen the hypothesis that franchise ownership has a
significant positive influence on business development. This is in line with strategic
management theory which states that franchises are able to accelerate growth through brand
recognition, operational standards, and marketing support from franchisors. Research shows
that franchise business models provide competitive advantages especially in the food and
beverage sector and modern retail, where consumers tend to trust widely known brands
more (Oktaviani, 2024; , Aziz et al., 2022; , Halim et al., 2024). Therefore, franchising not
only serves as an expansion model but also as a strategy for mitigating the risk of business
failure, reflecting on the many small and medium-sized businesses that have benefited from
the adaptation of this franchise model (Hassan, 2024; .

On the other hand, pricing strategies have also been proven to have a significant
influence on business development. A coefficient of 0.88 indicates that improving the quality
of price strategies can increase business competitiveness, both through value-based pricing
approaches and price adjustments to the purchasing power of local consumers (Sun & Lee,
2023; , Ali, 2025). This is in accordance with the view of Kotler and Keller (2016) that the
right pricing strategy can shape consumer perception of product quality, increase customer
loyalty, and expand market penetration (Cunill et al., 2024; . Thus, an adaptive pricing strategy
is one of the crucial factors in supporting business sustainability in Malaysia which has a
heterogeneous market, where many business people also adopt marketing techniques
tailored to the needs of local consumers (Ogunsola-Saliu, 2025).
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Comparatively, the influence of franchises is greater than that of pricing strategies,
which can be seen from the large regression coefficient. These findings can be interpreted
that the decision to adopt a franchise model provides stronger structural advantages, such
as operational support and access to supplier and distribution networks, which are linked to
the concept of added value and synergies developed within franchise networks (YAHAYA,
2025; , Kpayc et al., 2025; , Liang & Liao, 2023). However, this does not mean that price
strategies can be ignored; rather, the two need to go hand in hand, in order to overcome
the challenges of increasingly fierce global competition (Ogunsola-Saliu, 2025), Bakri &
Kisswani, 2024). Franchises without a proper pricing strategy will have difficulty maintaining
competitiveness, while non-franchise businesses with strong pricing strategies still have the
opportunity to grow despite facing brand limitations (Shah et al., 2024).

While these results support the hypothesis, there are some limitations to note. First,
the data used is simulative so that quantitative results cannot be used as a basis for empirical
decision-making (WK et al., 2025; , (Hassan, 2024; . Second, this research model has not
included other control variables such as business location, initial capital, management quality,
and intensity of competition which also have the potential to affect business development
(YAHAYA, 2025; , Ukrainets, 2025). Third, further diagnostic tests on OLS assumptions,
such as homokedasticity, residual normality, and multicollinearity, need to be carried out if
real data are used so that the analysis results are more robust (Ogunsola-Saliu, 2025).

By paying attention to these limitations, the results of this study still make an
important contribution theoretically and practically. Theoretically, this study supports the
literature on the role of franchises and pricing strategies in improving business performance
at the micro and macro levels (Oktaviani, 2024; , Rosyidah & Rofiah, 2024). Practically, the
results of this study can be used as an initial reference for entrepreneurs and policymakers
in Malaysia to assess the effectiveness of franchises as a business model and the importance
of designing pricing strategies that suit market needs, especially in emerging sectors such as
food and beverages (Cunill et al., 2024; , Ningsih et al., 2024).

CONCLUSION

This study aims to analyze the influence of franchise ownership and pricing strategies
on business development in Malaysia by using a multiple linear regression approach based on
simulation data. The results of the study show that both independent variables have a positive
and significant influence on business development. Franchising has proven to be a greater
contribution than pricing strategies, which shows that this business model is able to increase
business growth through brand support, operational standards, and a stronger distribution
network. Meanwhile, the right pricing strategy has been proven to increase competitiveness,
expand the market, and strengthen consumer loyalty.

Overall, these findings indicate that business development in Malaysia can be optimized
through the synergy between the selection of franchise business models and the
implementation of adaptive pricing strategies. The value of the determination coefficient (R?
= 0.433) shows that the combination of these two factors explains most of the variation in
business development, although there are still other factors that influence and need to be
investigated further.

Recommendations

First, for business actors, the results of this study recommend the importance of
considering franchising as one of the promising expansion strategies, especially in brand-dense
sectors such as food, beverages, and modern retail. However, the use of franchises must be
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balanced with a pricing strategy based on market research in order to adjust to consumer
purchasing power and local competition dynamics.

Second, for policymakers, regulatory support and financing facilities are needed that
can strengthen the franchise ecosystem in Malaysia, for example through managerial training,
access to credit for MSMEs, and supervision of healthy and fair pricing practices. This policy
is expected to create a business climate that is conducive to the growth of franchises and non-
franchises.

Third, for academics and researchers, it is necessary to conduct further studies using
primary data with a wider scope, including control variables such as business location,
management quality, capital, and competition intensity. In addition, the use of more complex
analytical methods, such as structural equation modeling (SEM) or panel analysis, can provide a
more comprehensive understanding of the relationships between variables.

Thus, this research not only makes a theoretical contribution to the management and
marketing literature, but also provides practical recommendations for entrepreneurs and
governments in encouraging the development of sustainable and highly competitive businesses
in Malaysia
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